
MICHAEL
ANDERSON
Head of Media Planning

Dedicated media planner with a robust background in developing strategic media

initiatives that drive brand performance and market share growth. Skilled in leveraging

analytics to inform media strategy and execution. Proven ability to collaborate effectively

with cross-functional teams and stakeholders to achieve business objectives. Committed

to fostering innovation in media planning through continuous learning and adaptation to

emerging trends.

WORK EXPERIENCE

Head of Media Planning

Synergy Media Group

2020-2023

Media Analyst

Impact Advertising Agency

2019-2020

ACHIEVEMENTS

MA
CONTACT

(555) 234-5678

michael.anderson@email.com

San Francisco, CA

EDUCATION

Master of Science in Marketing -

Northwestern University

University

2016-2020

SKILLS

LANGUAGES

Strategic Media Planning•

Data-Driven Insights•

Team Management•

Media Negotiation•

Audience Analysis•

Campaign Performance•

English•

Spanish•

French•

Developed and executed media strategies that resulted in a 50% increase in client

engagement.

•

Managed a team of media specialists, promoting a collaborative work environment.•

Utilized advanced analytics to assess campaign performance and inform strategic

adjustments.

•

Negotiated media buys that resulted in a 20% decrease in costs.•

Presented detailed reports on media performance to executive teams.•

Led training sessions on best practices in media planning and execution.•

Supported media planning efforts through data analysis and reporting.•

Conducted audience research to inform media targeting strategies.•

Collaborated with creative teams to ensure alignment of messaging.•

Maintained relationships with media vendors to secure optimal placements.•

Prepared performance reports to guide future media strategies.•

Participated in brainstorming sessions to develop innovative campaign ideas.•

Increased overall campaign performance by 45% through strategic media

enhancements.

•

Recognized as 'Top Performer' within the media planning department.•

Successfully launched a campaign that exceeded engagement goals by 50%.•


