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SKILLS

EDUCATION

BACHELOR OF SCIENCE IN MARKETING -

UNIVERSITY OF FLORIDA

LANGUAGE

ACHIEVEMENTS

Integrated Marketing•

Campaign Management•

Media Analysis•

Team Collaboration•

Negotiation•

Research Skills•

English•

Spanish•

German•

Achieved a 60% increase in audience
reach for a national campaign.

•

Recognized as 'Rising Star in Media

Planning' within the agency.
•

Successfully managed a campaign that

resulted in a 30% increase in client sales.
•

Michael Anderson
HEAD  OF  MED IA  PLANN ING

Innovative media planning professional with a comprehensive understanding

of integrating traditional and digital media strategies to achieve brand

objectives. Extensive experience in managing large-scale marketing

campaigns that drive engagement and revenue growth. Proven aptitude for

data analysis and market research to inform strategic media decisions.

Highly skilled in collaborating with creative teams to develop impactful

messaging that resonates with target audiences.

EXPERIENCE

HEAD OF MEDIA PLANNING

Pinnacle Media Agency

2016 - Present

Led the strategic planning and execution of media campaigns that increased

brand awareness by 40%.

Oversaw a team of media strategists, fostering a culture of innovation and

excellence.

Utilized data-driven insights to optimize media buying processes and budget

allocation.

Negotiated media contracts that improved cost-effectiveness by 25%.

Presented media strategies and results to stakeholders, ensuring alignment

with business goals.

Engaged in ongoing training to enhance team capabilities in emerging media

technologies.

JUNIOR MEDIA PLANNER

Dynamic Advertising Solutions

2014 - 2016

Assisted in the development of media plans for clients across various

industries.

Conducted research to identify target demographics and optimize media

placements.

Coordinated with vendors to ensure timely ad placements and adherence to

budgets.

Analyzed campaign performance metrics to support strategic adjustments.

Prepared presentations for client meetings, showcasing insights and

recommendations.

Maintained up-to-date knowledge of industry tools and platforms.


