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SKILLS

EDUCATION

BACHELOR OF ARTS IN MARKETING,

UNIVERSITY OF WASHINGTON, 2013

LANGUAGE

ACHIEVEMENTS

Non-Profit Marketing•

Community Engagement•

Fundraising Strategies•

Social Media Management•

Email Marketing•

Content Creation•

English•

Spanish•

German•

Recognized with the 'Outstanding
Achievement in Marketing' award by the

Non-Profit Marketing Association in

2023.

•

Increased volunteer sign-ups by 40%

through targeted outreach campaigns.
•

Successfully launched a digital
storytelling initiative that improved donor

retention rates.

•

Michael Anderson
D IG I TAL  MARKET ING  MANAGER

Innovative digital marketing professional with over 9 years of experience in

the non-profit sector, focusing on community engagement and fundraising

strategies. Demonstrated ability to create impactful digital campaigns that

resonate with diverse audiences, driving awareness and support for various

causes. Proficient in leveraging social media and email marketing to foster

community connections and enhance donor relationships.

EXPERIENCE

DIGITAL MARKETING MANAGER

Community Impact Foundation

2016 - Present

Designed and implemented digital marketing strategies that increased

donations by 50% within one year.

Managed social media platforms, resulting in a 200% growth in followers.

Executed email campaigns that improved donor engagement rates by 60%.

Collaborated with program teams to create content that highlights

community impact.

Analyzed campaign performance metrics to inform future outreach

strategies.

Organized online fundraising events that attracted significant community

participation.

MARKETING COORDINATOR

Global Charity Network

2014 - 2016

Assisted in the development of marketing materials that increased event

attendance by 30%.

Conducted research to identify potential donor segments for targeted

outreach.

Supported the execution of digital campaigns that raised awareness for key

initiatives.

Maintained the organization’s website, ensuring up-to-date content and user

engagement.

Coordinated with volunteers to enhance event promotion efforts.

Presented marketing updates to the board of directors, showcasing

campaign effectiveness.


