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SKILLS

Product Management
Market Research

Consumer Engagement
Cross-functional Leadership
Data Analysis

Brand Strategy

EDUCATION

BACHELOR OF SCIENCE IN MARKETING -
UNIVERSITY OF MICHIGAN

LANGUAGE

English
Spanish

German

ACHIEVEMENTS

Launched a product line that received
the 'Best New Product' award from
Beauty Insider.

Increased product satisfaction ratings by
40% through quality improvements.

Recognized for outstanding performance
in product management with a company-
wide award.

Michael Anderson

PRODUCT MANAGER

Dedicated product manager with over 11 years of experience in the beauty
and wellness sector, focusing on product lifecycle management and
consumer engagement strategies. Expertise in leading cross-functional
teams to deliver innovative products that meet market demands and
consumer preferences. Proven ability to manage product development from
concept to launch, ensuring alignment with brand vision and corporate
objectives.

EXPERIENCE

PRODUCT MANAGER

Pure Beauty Labs
2016 - Present

e Managed the product lifecycle for multiple skincare lines, resulting in a 35%
increase in market penetration.

e Collaborated with R&D to develop innovative formulations that met consumer
demands.

e Conducted consumer testing to gather feedback and refine product
offerings.

¢ Implemented product launch strategies that achieved a 50% sales increase
in the first quarter.

e Analyzed market trends to inform product development and marketing
strategies.

e |Led cross-departmental meetings to ensure alignment on product goals and
timelines.

ASSOCIATE PRODUCT MANAGER
Wellness First

2014 - 2016

¢ Assisted in the development of a new line of organic beauty products,
leading to a successful launch.

e Conducted competitive analysis to identify market gaps and opportunities for
new products.

e Coordinated with marketing to develop promotional materials that highlighted
product benefits.

e Monitored product performance and provided insights for future
enhancements.

e Facilitated focus groups to gather consumer feedback on product concepts.

e Supported cross-functional teams in the execution of product launch plans.



