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PROFILE

Dynamic Growth Marketing Executive with a robust track record in developing

innovative marketing strategies that significantly enhance customer

engagement and drive business expansion. Expertise in integrating cutting-

edge digital tools and platforms to create impactful marketing campaigns

tailored to diverse audiences. Proficient in utilizing customer data analytics to

derive actionable insights and inform strategic marketing decisions.

EXPERIENCE

MARKETING DIRECTOR

Global Brands Co.

2016 - Present

Directed comprehensive marketing initiatives that led to a 35% increase in

market share.

Implemented advanced marketing automation tools to streamline campaign

workflows.

Oversaw a $2 million marketing budget, ensuring optimal allocation of

resources.

Collaborated with sales teams to align marketing strategies with revenue

goals.

Developed and executed a content marketing strategy that increased lead

generation by 50%.

Conducted regular market analysis to identify growth opportunities and

competitive threats.

DIGITAL MARKETING MANAGER

Creative Solutions Ltd.

2014 - 2016

Designed and launched digital marketing campaigns that improved online

engagement by 45%.

Utilized CRM systems to enhance customer relationship management and

retention.

Analyzed web traffic data to inform content strategy and improve user

experience.

Led social media marketing efforts that grew follower base by 200% in one

year.

Executed influencer marketing campaigns that drove significant brand

awareness.

Managed email marketing initiatives with a focus on personalization and

segmentation.

MA

digital strategy•

content marketing•

team management•

data analysis•

campaign execution•

budget management•

English•

Spanish•

French•

Received 'Excellence in Marketing'

award for outstanding campaign

performance in 2019.

•

Achieved a 300% increase in social

media engagement through innovative

strategies.

•

Successfully launched a new product

line that exceeded sales targets by

150% within the first quarter.

•


