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DESIGN, FASHION INSTITUTE, 2014

ACHIEVEMENTS

MICHAEL ANDERSON
LEAD  GRAPH IC  DES IGNER

PROFILE

Visionary Graphic Designer with extensive experience in the fashion and

lifestyle sectors, renowned for creating visually stunning and trendsetting

designs that resonate with target audiences. Expertise in conceptualizing and

executing design projects that not only meet aesthetic criteria but also drive

sales and enhance brand loyalty. Proficient in a variety of design software

and tools, ensuring high-quality outputs that adhere to industry standards.

EXPERIENCE

LEAD GRAPHIC DESIGNER

Fashion Forward Inc.

2016 - Present

Directed the design of seasonal collections, aligning with current fashion

trends.

Collaborated with the marketing team to create compelling visual campaigns.

Utilized Sketch and InDesign for high-quality fashion illustrations.

Engaged with clients to understand their vision and translate it into design.

Oversaw photo shoots, ensuring that the visual representation met brand

standards.

Conducted market research to inform design decisions and strategies.

GRAPHIC DESIGNER

Trendy Apparel Co.

2014 - 2016

Designed graphics for apparel, contributing to increased sales by 25%.

Developed promotional materials for product launches, enhancing brand

visibility.

Collaborated with photographers and stylists to create captivating lookbooks.

Produced digital assets for social media platforms, increasing engagement.

Maintained brand consistency across all design projects.

Participated in design critiques to improve overall team performance.

MA

Fashion Illustration•

Visual Merchandising•

Adobe Creative Suite•

Social Media Marketing•

Brand Development•

Market Research•

English•

Spanish•

French•

Awarded 'Best Design' at the National

Fashion Awards in 2021.

•

Increased social media following by

40% through innovative graphic

campaigns.

•

Successfully launched a new product

line that exceeded sales projections by

20%.

•


