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San Francisco, CA

SKILLS

o FMCG Marketing

* Market Research

» Brand Strategy

o Campaign Management
e Team Collaboration

o Sales Optimization

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF SCIENCE IN
MARKETING, UNIVERSITY OF FLORIDA

ACHIEVEMENTS

« Increased market share by 15%
through targeted marketing efforts.

+ Awarded 'Best Brand Campaign' by
the FMCG Marketing Association in
2020.

» Recognized for outstanding
performance with a company-wide
award for innovation.

Michael

ANDERSON

Accomplished Global Brand Manager with extensive experience in the fast-
moving consumer goods (FMCG) sector. Proven ability to develop and execute
integrated marketing strategies that enhance brand visibility and drive consumer
engagement. Expertise in market analysis and consumer behavior, enabling the
identification of growth opportunities and the implementation of effective
marketing campaigns.

WORK EXPERIENCE

BRAND MARKETING MANAGER
FMCG Leaders Group
2020 - 2025

e Led marketing initiatives that resulted in a 30% increase in brand awareness
across target demographics.

e Conducted comprehensive market research to inform product development and
marketing strategies.

e Managed a portfolio of brands, ensuring alignment with overall business
objectives.

e Executed promotional campaigns that drove a 25% increase in sales volume.

e Collaborated with sales teams to enhance distribution strategies and optimize
performance.

e Oversaw marketing budgets, ensuring effective allocation and maximizing ROI.

ASSISTANT BRAND MANAGER

Consumer Insights Agency

2015 - 2020

e Supported brand strategy development through market analysis and consumer
insights.

¢ Assisted in the execution of marketing campaigns that improved brand positioning.

e Conducted competitive analysis to identify market trends and opportunities.

e Collaborated with creative teams to develop impactful advertising materials.

e Monitored brand performance metrics and provided actionable insights.

e Facilitated training sessions for new team members on brand management
principles.



