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PROFILE

Dynamic and results-driven Global Brand Manager with extensive experience

in the luxury retail sector. Proven expertise in crafting compelling brand

narratives and executing high-impact marketing strategies that resonate with

affluent consumers. Skilled in leveraging digital platforms to enhance brand

presence and drive customer engagement. Track record of launching

successful campaigns that have significantly increased brand loyalty and

market penetration.

EXPERIENCE

GLOBAL BRAND DIRECTOR

Prestige Luxury Brands

2016 - Present

Developed brand positioning strategies that elevated brand perception among

target demographics.

Executed multi-channel marketing strategies, resulting in a 50% increase in

online sales.

Led a team of brand managers to ensure cohesive messaging across all

platforms.

Implemented customer feedback mechanisms to refine product offerings and

enhance satisfaction.

Negotiated strategic partnerships with influencers, amplifying brand reach.

Managed a budget exceeding $10 million to maximize ROI on marketing

initiatives.

BRAND MANAGER

Chic Retail Group

2014 - 2016

Led brand development projects that increased market share by 20%.

Conducted competitive analysis to inform brand strategy and positioning.

Developed targeted advertising campaigns that enhanced customer

acquisition.

Utilized social media analytics to refine marketing strategies and improve

engagement.

Collaborated with merchandising teams to align product offerings with brand

identity.

Trained and mentored junior marketing staff, fostering professional growth.

MA

Luxury Branding•

Digital Strategy•

Customer Engagement•

Market Analysis•

Team Leadership•

Influencer Marketing•

English•

Spanish•

French•

Achieved a 45% increase in brand

engagement through innovative social

media strategies.

•

Recognized for excellence in brand

management with the 'Luxury Brand

Award' in 2020.

•

Instrumental in launching a new product

line that exceeded sales projections by

30%.

•


