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SUMMARY

Visionary Global Brand Manager with over a decade of experience driving brand strategy and market expansion for leading
consumer goods firms. Expertise in developing comprehensive marketing plans that resonate with diverse audiences,
leveraging data analytics to inform decisions and optimize performance. Proven track record of enhancing brand equity and
market share through innovative campaigns and strategic partnerships.

WORK EXPERIENCE

Senior Brand Manager Global Consumer Products Inc. Jan 2023 - Present

* Developed and executed integrated marketing campaigns that increased brand visibility by 40%.

o Utilized market research to identify growth opportunities, leading to a 25% revenue increase.
 Managed a team of 10 marketing professionals to align strategies with corporate goals.

e Collaborated with product development to enhance product offerings based on consumer feedback.
¢ Implemented a digital marketing strategy that boosted online engagement by 60%.

e Oversaw a $5 million marketing budget, ensuring optimal allocation of resources.

Brand Manager Innovative Marketing Solutions Jan 2020 - Dec 2022
¢ Led the rebranding initiative that repositioned the brand in a competitive market.

e Conducted consumer insights research to tailor marketing strategies effectively.

¢ Increased market penetration by 30% through targeted promotional activities.

* Developed key strategic partnerships that enhanced brand credibility.

e Managed social media campaigns that resulted in a 50% growth in followers.

¢ Coordinated product launches that exceeded sales forecasts by 20%.

EDUCATION

Master of Business Administration, Marketing, Harvard University Sep 2019 - Oct 2020

ADDITIONAL INFORMATION

¢ Technical Skills: Brand Strategy, Market Research, Digital Marketing, Cross-Functional Leadership, Budget Management,
Consumer Insights

¢ Awards/Activities: Awarded 'Best Marketing Campaign' by the National Marketing Association in 2019.
e Awards/Activities: Increased brand loyalty metrics by 35% within two years.

« Awards/Activities: Recognized as 'Top Performer' in the organization for three consecutive years.

¢ Languages: English, Spanish, French



