MICHAEL
ANDERSON

Gaming Brand Manager

. CONTACT Experienced Gaming Brand Manager with a strong background in strategic brand
management and digital marketing within the gaming industry. Recognized for the ability
R (555) 234-5678 to develop and implement effective marketing strategies that enhance brand visibility
and foster consumer loyalty. Skilled in leveraging data analytics to inform decision-
michael.anderson@email.com making and optimize marketing performance. Proven track record of collaborating with

Q San Francisco, CA cross-functional teams to drive successful product launches and marketing campaigns.

@ WORK EXPERIENCE

Gaming Brand Manager 2020-2023

Gearbox Software

© EDUCATION

Bachelor of Arts in Marketing

University of Michigan
2016-2020

« Developed and executed brand marketing strategies for multiple game franchises,
# SKILLS resulting in a 45% increase in brand awareness.

« Managed social media marketing initiatives that improved engagement rates by 50%.

> SIEIEEE (S iMEE e e « Conducted market research to identify consumer trends and inform strategic
« digital marketing decisions.
« data analytics o Collaborated with product teams to align branding with game features and narratives.

campaign coordination » Monitored and analyzed brand performance metrics to inform future marketing

. strategies.
community engagement

e « Engaged with gaming influencers to amplify brand messaging and reach.
performance monitoring

Marketing Coordinator 2019-2020

X» LANGUAGES .
Insomniac Games

* English o Assisted in the coordination of marketing campaigns for game releases, contributing to
« Spanish a 25% increase in sales.

« French  Supported the development of promotional materials that aligned with brand
messaging.

o Conducted competitive analysis to inform branding strategies.
« Engaged with the gaming community through events and social media.
+ Monitored campaign performance metrics to assess effectiveness.

» Provided recommendations for enhancing brand engagement and visibility.

% ACHIEVEMENTS

« Successfully launched a new franchise that exceeded sales expectations by 30% in

the first quarter.
» Recipient of the 'Excellence in Marketing' award for innovative brand strategies.

 Increased brand engagement by 40% through targeted marketing initiatives.




