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MICHAEL ANDERSON
G A M I N G  B R A N D  L E A D

Visionary Gaming Brand Manager with a profound ability to blend creative
strategy and analytical rigor to build and sustain compelling gaming brands.
Extensive experience in developing integrated marketing campaigns that drive
user acquisition and retention, while fostering community engagement.
Expertise in identifying emerging trends and translating them into impactful
marketing initiatives that resonate with gamers.

PROFESSIONAL EXPERIENCE

Riot Games
Gaming Brand Lead

Mar 2018 - Present

Conceptualized and executed brand strategies for multiple game franchises,
achieving a 50% growth in active user base.

Developed partnerships with gaming influencers to amplify brand reach and
engagement.

Utilized advanced analytics to track campaign performance and optimize
marketing efforts.

Led the creative team in producing high-impact promotional content, enhancing
brand storytelling.

Implemented community engagement initiatives that strengthened brand loyalty
among players.

Presented strategic recommendations to executive leadership, driving brand
innovation.

Capcom
Assistant Brand Manager

Dec 2015 - Jan 2018

Supported the development of brand positioning for key game releases,
contributing to a 30% increase in pre-launch sales.

Executed targeted marketing campaigns across social media platforms,
enhancing brand visibility.

Conducted competitive analysis to inform branding strategies and identify
market opportunities.

Collaborated with product teams to ensure alignment of brand messaging with
game features.

Monitored and reported on brand health metrics, providing insights for strategic
adjustments.

Organized promotional events that engaged the gaming community and
boosted brand recognition.

ACHIEVEMENTS

strategic planning•

creative development•

performance analysis•

community engagement•

partnership management•

brand storytelling•

English•

Spanish•

French•

Bachelor of Science in Marketing,
New York University

•

Successfully launched a game that achieved a record-breaking number of
downloads within the first week.

•

Recipient of the 'Innovative Campaign Award' for a groundbreaking marketing
initiative.

•

Increased brand loyalty metrics by 35% through targeted community outreach
programs.

•


