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www.michaelanderson.com

SKILLS

Customer Experience
Service Design

User Research

UX/UI Design

Design Thinking

Team Collaboration

EDUCATION

BACHELOR OF ARTS IN PSYCHOLOGY,
UNIVERSITY OF CALIFORNIA, BERKELEY

LANGUAGE

English

Spanish

German

ACHIEVEMENTS

Received the Customer Experience

Excellence Award for outstanding service

delivery.

Increased Net Promoter Score by 25%
through targeted initiatives.

Recognized as a leader in service design
at industry conferences.

Michael Anderson

HEAD OF CUSTOMER EXPERIENCE

Innovative Financial Technology Executive specializing in customer
experience and service design, with over 10 years of experience in
transforming financial services through user-centric solutions. Highly skilled
in identifying customer pain points and developing strategies that enhance
satisfaction and loyalty. Proven ability to lead interdisciplinary teams in the
design and implementation of digital services that resonate with target
audiences.

EXPERIENCE

HEAD OF CUSTOMER EXPERIENCE

FinTech Experience Group
2016 - Present

e Redesigned the customer journey for a digital banking platform, resulting in a
40% increase in customer retention.

e Conducted user research to identify key pain points and areas for
improvement.

e Managed a team of UX/UI designers to create intuitive service interfaces.
e Collaborated with product teams to ensure alignment with customer needs.
e Implemented feedback loops to continuously gather customer insights.

e Developed training programs for staff on customer engagement strategies.

SENIOR SERVICE DESIGNER

Customer-Centric Financial Services

2014 - 2016

e Led the development of service design frameworks that improved customer
satisfaction scores by 30%.

e Facilitated workshops to promote a customer-first mindset within teams.

e Utilized journey mapping techniques to enhance service delivery.

e Collaborated with marketing to align messaging with customer expectations.

e Conducted usability testing to refine service offerings.

e Presented findings to executive leadership to drive strategic initiatives.



