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michael.anderson@email.com
San Francisco, CA
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SKILLS

financial planning
data analysis
budgeting
resource allocation
team collaboration

cost management

EDUCATION

BACHELOR OF ARTS IN ECONOMICS,
UNIVERSITY OF CALIFORNIA, LOS
ANGELES, 2013

LANGUAGE

English

Spanish

German

ACHIEVEMENTS

Successfully increased profit margins by
15% through strategic planning.

Awarded 'Outstanding Contribution to

Finance' for project leadership.

Implemented a financial training program
that improved team efficiency by 30%.

Michael Anderson

FINANCE AND PLANNING MANAGER

Results-driven finance manager with over 9 years of experience in the retail
sector, focusing on financial planning, analysis, and operational efficiency.
Demonstrated ability to implement financial strategies that enhance
profitability and optimize resource allocation. Skilled in leveraging data
analytics to inform strategic business decisions and drive financial
performance. Proven track record of collaborating with cross-functional
teams to achieve organizational goals.

EXPERIENCE

FINANCE AND PLANNING MANAGER

Retail Growth Partners
2016 - Present

e Developed financial forecasts that increased accuracy by 25%.

e Managed budgeting processes and ensured alignment with business
objectives.

e Analyzed sales data to identify trends and inform financial strategies.
e Collaborated with marketing teams to optimize promotional budgets.

» Implemented cost-reduction initiatives that saved the company $200,000
annually.

e Led ateam of 3 in financial reporting and analysis activities.

FINANCIAL ANALYST

Consumer Goods Corp.

2014 - 2016

e Conducted data analysis to support financial planning and budgeting.

e Prepared monthly variance reports and presented to management.

e Assisted in the development of pricing strategies based on financial analysis.
e Utilized Bl tools to enhance data visualization and reporting.

e Collaborated with supply chain teams to improve inventory management.

¢ Developed financial models to assess profitability of new product lines.



