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PROFILE

Accomplished Fan Engagement Manager with extensive expertise in the

sports and entertainment industries, demonstrating a strong aptitude for

developing innovative strategies that enhance fan interaction and loyalty.

Recognized for utilizing cutting-edge technology and digital platforms to

create immersive experiences that resonate with target audiences. Proven

ability to analyze market trends and consumer data to inform strategic

planning and optimize engagement efforts.

EXPERIENCE

DIRECTOR OF FAN ENGAGEMENT

Elite Sports Group

2016 - Present

Oversaw the development and execution of fan engagement strategies across

multiple channels.

Conducted in-depth market analysis to identify emerging trends and fan

preferences.

Implemented digital tools that enhanced real-time fan interaction during

events.

Collaborated with marketing to develop campaigns that increased brand

visibility by 60%.

Established key performance indicators to measure engagement effectiveness

and ROI.

Led workshops to train staff on fan engagement best practices and

technologies.

FAN RELATIONS MANAGER

National League Baseball

2014 - 2016

Managed a team responsible for enhancing fan experiences at live events.

Developed and implemented a feedback loop, leading to a 30% increase in fan

satisfaction.

Coordinated with event organizers to ensure seamless fan engagement during

games.

Utilized social listening tools to gather insights and adjust strategies

accordingly.

Created targeted content for fan newsletters, boosting open rates by 45%.

Organized community outreach programs that strengthened ties with local

fans.

MA

strategic planning•

market analysis•

digital engagement•

stakeholder collaboration•

event management•

community outreach•

English•

Spanish•

French•

Increased fan engagement metrics by

50% through innovative digital

strategies.

•

Awarded 'Best Fan Experience' by the

Sports Marketing Association.

•

Successfully launched a fan loyalty

program that enrolled over 20,000

members in its first year.

•


