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www.michaelanderson.com
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San Francisco, CA

SKILLS

» strategic planning

* project management
e« community relations
¢ budget management
» team leadership

» data-driven decision making

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF SCIENCE IN
ORGANIZATIONAL LEADERSHIP,
LIBERTY UNIVERSITY

ACHIEVEMENTS

o Achieved a 50% increase in program
participation through innovative
outreach initiatives.

» Received 'Excellence in Leadership'

award from the Church Leadership
Council in 2021.

o Successfully led a fundraising
initiative that raised over $75,000 for
community services.

Michael

ANDERSON

Strategic Faith Community Manager with a comprehensive background in
organizational leadership and program development. Proven ability to create and
execute strategic plans that align with the mission of faith-based organizations.
Adept in managing multi-faceted projects that drive community engagement and
participation. Strong interpersonal skills with a focus on stakeholder engagement,
ensuring collaborative efforts yield substantial outcomes.

WORK EXPERIENCE

PROGRAM DIRECTOR
Faithful Hearts Church
2020 - 2025

e Directed the implementation of community programs that increased engagement
by 45%.

e Managed budgets and resources effectively to maximize program impact.

e Developed strategic partnerships with local organizations to enhance service
delivery.

e Facilitated training sessions for staff and volunteers to improve program execution.
e Evaluated program outcomes through data analysis to inform future initiatives.

e Oversaw communication strategies that improved community awareness and
participation.

COMMUNITY RELATIONS MANAGER
New Life Ministries

2015 - 2020

e Developed outreach strategies that resulted in a 30% increase in community
involvement.

e Coordinated events that brought together diverse community members.

e Managed volunteer recruitment and retention efforts to build a strong support
network.

e Conducted surveys to assess community needs and program effectiveness.
e Promoted organizational initiatives through public relations and marketing efforts.

e Established communication channels to foster transparency and engagement.



