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Senior Editorial Director

Accomplished Executive Editor with over a decade of experience in leading editorial teams and overseeing comprehensive
publishing processes. Renowned for a strategic approach to content development that aligns with organizational goals while
enhancing audience engagement. Expertise in managing high-stakes projects, ensuring adherence to deadlines, and cultivating a
collaborative environment that fosters creativity and innovation.

WORK EXPERIENCE

Senior Editorial Director | Global Publishing House Jan 2022 - Present

« Directed editorial initiatives across multiple publications, enhancing consistency and quality.

* Implemented data-driven strategies to increase readership by 40% over two years.

o Oversaw a team of 15 editors, providing mentorship and professional development opportunities.
» Managed the editorial calendar, ensuring timely delivery of content aligned with market trends.

» Collaborated with marketing and design teams to create engaging multimedia content.

« Established and maintained relationships with key industry stakeholders to drive partnership opportunities.

Editorial Manager | Innovative Media Group Jul 2019 - Dec 2021

o Led ateam of editors in the production of high-quality articles and reports.

« Developed editorial guidelines that improved content accuracy and reduced errors by 30%.

» Coordinated with freelance writers to expand content variety and expertise.

» Utilized analytics tools to assess reader engagement and adjust content strategies accordingly.
» Organized workshops and training sessions to enhance team skills and knowledge.

» Initiated a monthly review process to refine editorial policies and practices.

SKILLS

editorial leadership content strategy project management digital publishing team development SEO expertise

EDUCATION

Master of Arts in Journalism 2014
Columbia University

ACHIEVEMENTS

» Received the Editorial Excellence Award for innovative content strategies in 2021.
» Increased subscription rates by 25% through targeted content initiatives.

» Successfully launched a new digital magazine that achieved 100,000 subscriptions in the first year.

LANGUAGES

English Spanish French



