Michael

ANDERSON

Innovative Event Operations Manager with a strong focus on experiential
marketing and brand activation. Extensive experience in crafting immersive event
experiences that captivate audiences and foster brand loyalty. Expertise in

CONTACT utilizing emerging technologies, such as virtual reality and interactive installations,
to enhance engagement and deliver memorable events. Proven ability to

N (Bl SRRl collaborate with creative teams to design and execute events that align with brand
michael.anderson@email.com messaging and objectives.

@ www.michaelanderson.com

Q@ San Francisco, CA WORK EXPERIENCE

SENIOR EVENT EXPERIENCE MANAGER
Brand Experience Agency
2020 - 2025

SKILLS

* experiential marketing

. . e Designed and executed over 20 immersive brand activation events, increasing
* immersive technology )
brand engagement metrics by 50%.
e budget management ) . . .
e Collaborated with cross-functional teams to develop innovative event concepts
« creative collaboration . . - .
that align with client branding.

» vendor negotiation I . . .
9 e Managed logistics and production for large-scale events, ensuring compliance

« event production with safety regulations.

e Negotiated contracts with vendors to secure high-quality services at competitive

LANGUAGES rates.
e Implemented post-event analysis procedures to measure success and gather

e English insights for future improvements.
e Spanish e Trained and mentored junior team members in best practices for event execution.
e French

EVENT PRODUCTION COORDINATOR
Creative Agency

EDUCATION 2015 - 2020
BACHELOR OF FINE ARTS IN EVENT e Supported the production of high-profile experiential events for Fortune 500
DESIGN, RHODE ISLAND SCHOOL OF clients.
DESIGN o Coordinated logistics, including venue selection, catering, and technical

requirements.

ACHIEVEMENTS e Assisted in developing interactive elements that enhanced attendee engagement.

e Managed event timelines to ensure project milestones were met.

« Recipient of the Creative Event Award ¢ Maintained relationships with vendors to secure the best resources for event
for Best Brand Activation in 2023. execution.

« Increased client satisfaction ratings by e Conducted surveys to gather attendee feedback and improve future event
45% through innovative event strategies.
strategies.

o Successfully managed a team that
delivered a multi-city tour with zero
incidents.



