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MICHAEL ANDERSON
MARKET ING  D IRECTOR  FOR  SUSTA INABLE

BRANDS

PROFILE

Dynamic Ethical Fashion Consultant with a robust background in fashion

marketing and consumer engagement strategies. Expertise in leveraging

innovative marketing techniques to promote sustainable fashion brands and

products. Proven track record of driving brand awareness and customer

loyalty through targeted campaigns and strategic partnerships. Skilled in

utilizing social media and digital platforms to amplify the message of ethical

fashion.

EXPERIENCE

MARKETING DIRECTOR FOR SUSTAINABLE BRANDS

Conscious Couture

2016 - Present

Designed and executed marketing strategies that increased brand visibility by

50%.

Developed partnerships with influencers to promote sustainable fashion

initiatives.

Managed digital marketing campaigns across multiple platforms, enhancing

customer engagement.

Conducted market research to tailor campaigns to target audiences.

Coordinated events and pop-ups to showcase sustainable collections.

Analyzed campaign performance metrics to optimize future marketing efforts.

BRAND STRATEGIST

EcoWear Ltd.

2014 - 2016

Developed brand positioning strategies that emphasized sustainability and

ethical practices.

Collaborated with design teams to ensure alignment of brand values with

product offerings.

Implemented a customer feedback loop to refine brand messaging and

product development.

Facilitated workshops on sustainable marketing practices for staff and

stakeholders.

Monitored industry trends to inform strategic direction and brand evolution.

Created content for online and offline channels that highlighted brand

sustainability efforts.

MA

marketing strategy•

digital marketing•

consumer engagement•

brand positioning•

market research•

analytics•

English•

Spanish•

French•

Increased social media following by

300% through targeted campaigns.

•

Received the Sustainable Brand Award

for innovative marketing practices.

•

Successfully launched a community

outreach program that educated

consumers on sustainable fashion.

•


