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PROFILE

I am a dedicated Environmental Outreach Specialist with 10 years of

experience in non-profit organizations focused on climate change and

sustainability. My career has been committed to raising awareness and

promoting community engagement in environmental issues. I have

successfully led campaigns that educated the public on climate change

impacts and the importance of conservation efforts.

EXPERIENCE

CAMPAIGN MANAGER

Climate Action Network

2016 - Present

Developed and executed statewide campaigns on climate change awareness.

Coordinated with local activists to mobilize community support for policy

changes.

Facilitated workshops that educated over 1,000 participants on sustainability

practices.

Created partnership opportunities with local businesses to promote green

initiatives.

Monitored campaign outcomes, leading to a 50% increase in community

engagement.

Managed a team of volunteers to ensure effective implementation of outreach

strategies.

ENVIRONMENTAL COORDINATOR

EcoFuture

2014 - 2016

Implemented educational programs that reached over 15,000 community

members.

Organized annual conferences that fostered dialogue on sustainability

practices.

Partnered with local government to improve environmental policy

communication.

Developed metrics to assess program effectiveness and community impact.

Increased volunteer participation by 60% through targeted outreach efforts.

Advocated for funding opportunities to enhance project scope and reach.

MA

Campaign Management•

Community Engagement•

Program Evaluation•

Public Relations•

Workshop Facilitation•

Policy Advocacy•

English•

Spanish•

French•

Recognized as 'Environmental Leader of

the Year' by the State Environmental

Board in 2020.

•

Designed a 'Green Workforce' initiative

that resulted in job training for over 200

individuals.

•

Increased social media following by

300% in one year through strategic

content marketing.

•


