. CONTACT

X, (555) 234-5678

michael.anderson@email.com

Q@ San Francisco, CA

© EDUCATION

Bachelor of Science in Human
Resource Management

University of Southern California
2016-2020

* SKILLS

+ Employer Branding

« Talent Acquisition
Data Analytics
Employee Engagement
Digital Marketing

Communication

% LANGUAGES

* English
e Spanish

e French

MICHAEL
ANDERSON

Employer Brand Manager

Insightful Employer Brand Manager with a robust background in human resources and
talent acquisition. Extensive experience in crafting and implementing employer branding
strategies that effectively attract and retain top talent. Expertise in utilizing data analytics
and candidate feedback to refine branding efforts, ensuring alignment with
organizational culture and values. Proven success in fostering a positive employer image
through innovative branding campaigns and employee engagement initiatives.

@ WORK EXPERIENCE

Employer Brand Manager 2020-2023

PeopleFirst Corporation

« Developed and implemented a comprehensive employer branding strategy that
increased talent acquisition by 35%.

« Collaborated with HR to create an inclusive recruitment process.

» Utilized employee feedback to enhance branding strategies and initiatives.

« Managed digital marketing campaigns to promote employer brand.

o Conducted regular brand assessments to adapt strategies based on market trends.

e Engaged in community outreach programs to enhance brand visibility.

Recruitment Marketing Coordinator 2019-2020

TalentQuest

« Assisted in the development of recruitment marketing strategies to attract candidates.
« Coordinated social media efforts to enhance brand recognition.

« Conducted surveys to gather candidate insights on brand perception.

o Supported the execution of employer branding campaigns.

o Analyzed recruitment metrics to support continuous improvement.

» Collaborated with internal teams to maintain brand consistency.

% ACHIEVEMENTS

« Enhanced brand perception by 40% through strategic initiatives.

» Recipient of the 'Excellence in Recruitment Marketing' award.

o Successfully launched employee engagement programs that increased retention by
25%.



