CONTACT

t. (555) 234-5678
michael.anderson@email.com

Q@ San Francisco, CA

SKILLS

Digital Marketing
Employer Branding
Content Strategy

Social Media Management
SEO

Analytics

LANGUAGES

o English
e Spanish

e French

EDUCATION

BACHELOR OF ARTS IN
COMMUNICATIONS, UNIVERSITY OF
MICHIGAN

ACHIEVEMENTS

Boosted candidate applications by 45%
through innovative branding strategies.

Received the 'Best Employer Brand'
award at the National Recruitment
Awards.

Successfully implemented a referral
program that increased hires by 20%.

MICHAEL ANDERSON

EMPLOYER BRAND MANAGER

PROFILE

Dynamic and results-driven Employer Brand Manager with a strong
background in digital marketing and communications. Extensive experience in
crafting and executing employer branding strategies that effectively
communicate organizational culture and values. Proficient in using digital
channels to engage potential candidates and enhance brand visibility. Strong
analytical skills enable the measurement of brand effectiveness and
candidate sentiment.

EXPERIENCE

EMPLOYER BRAND MANAGER
Innovative Solutions Inc.
2016 - Present

¢ Led the development of a comprehensive digital employer branding strategy.
¢ Increased social media engagement by 70% through targeted campaigns.

e Collaborated with HR to align recruitment strategies with brand messaging.

e Utilized SEO and content marketing to enhance online brand presence.

¢ Designed and implemented employee advocacy programs to amplify brand
reach.

e Analyzed candidate feedback to refine branding approaches continuously.

DIGITAL MARKETING SPECIALIST
TechForward
2014 - 2016

¢ Developed content marketing strategies that increased website traffic by 60%.

e Managed social media accounts and engaged with followers to build brand
loyalty.

e Conducted email campaigns that resulted in a 25% increase in candidate
inquiries.

e Created marketing collateral that effectively communicated the company'’s
mission.

¢ Analyzed campaign performance metrics to optimize future strategies.

e Collaborated with internal teams to ensure brand consistency across channels.



