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SKILLS

EDUCATION

BACHELOR OF ARTS IN SOCIOLOGY,

UNIVERSITY OF WASHINGTON

LANGUAGE

ACHIEVEMENTS

Program Management•

Community Engagement•

Nutrition Education•

Volunteer Coordination•

Communication•

Stakeholder Relations•

English•

Spanish•

German•

Received the Community Impact Award
for outstanding service to seniors.

•

Increased community partnerships by

25%, enhancing program reach.
•

Successfully implemented a new

nutrition curriculum that improved

participant knowledge by 45%.

•

Michael Anderson
PROJECT  MANAGER

Dedicated Elder Nutrition Program Manager with a focus on improving

access to nutritious food for older adults. Extensive experience in program

management, community outreach, and stakeholder engagement. Proven

ability to design and implement innovative nutrition programs that address

the unique needs of diverse senior populations. Committed to fostering

collaborative relationships with local organizations, healthcare providers,

and community leaders to enhance service delivery.

EXPERIENCE

PROJECT MANAGER

Nutrition for Seniors Initiative

2016 - Present

Managed a city-wide nutrition program serving low-income senior citizens.

Developed partnerships with local businesses to provide meals at reduced

costs.

Facilitated focus groups to gather input from seniors on program

effectiveness.

Implemented a volunteer training program to enhance service delivery.

Utilized social media to raise awareness and increase program participation.

Achieved a 50% increase in meal delivery efficiency through operational

improvements.

COMMUNITY OUTREACH SPECIALIST

Healthy Meals for Seniors

2014 - 2016

Conducted outreach to engage seniors in nutrition education programs.

Developed culturally relevant materials to enhance program accessibility.

Organized health screenings and nutrition workshops for the elderly.

Collaborated with local agencies to expand service offerings.

Evaluated program effectiveness through surveys and community feedback.

Increased participant enrollment by 35% through targeted marketing efforts.


