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SKILLS

LANGUAGES

EDUCATION

BACHELOR OF FINE ARTS IN GRAPHIC

DESIGN, ART INSTITUTE OF CHICAGO,

2016

ACHIEVEMENTS

MICHAEL ANDERSON
LEAD  ED ITOR IAL  DES IGNER

PROFILE

Visionary Editorial Designer with extensive experience in curating visually

compelling content for diverse media platforms. Demonstrated proficiency in

balancing aesthetic appeal with functional design, resulting in impactful

editorial pieces that engage and inform audiences. Expertise in utilizing

advanced design software and tools to create layouts that are not only

attractive but also enhance readability and user experience.

EXPERIENCE

LEAD EDITORIAL DESIGNER

Innovate Media

2016 - Present

Led design initiatives for multiple high-profile editorial projects, ensuring

quality and consistency.

Developed interactive content that enhanced user engagement on digital

platforms.

Collaborated with writers and editors to refine visual storytelling techniques.

Utilized data analytics to inform design decisions and optimize layouts.

Managed and trained a team of junior designers, fostering skill development.

Presented design concepts to executive leadership, securing buy-in for

creative direction.

EDITORIAL DESIGNER

Cultural Insights

2014 - 2016

Designed visually engaging articles that increased traffic to the website by

35%.

Worked alongside marketing teams to create cohesive branding across digital

publications.

Conducted workshops on design best practices for editorial staff.

Implemented feedback loops to continuously improve design quality.

Researched and integrated emerging design trends into editorial processes.

Coordinated with freelance artists to enhance visual content diversity.

MA

Visual Design•

Digital Publishing•

Content Management•

Creative Strategy•

Team Leadership•

Analytics•

English•

Spanish•

French•

Recipient of the 'Excellence in Design'

award at the International Media

Festival, 2019.

•

Boosted reader engagement by 50%

through strategic redesign of flagship

magazine.

•

Successfully launched a new digital

format that increased subscription

revenue by 25%.

•


