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San Francisco, CA

SKILLS

o Community Strategy

» Event Planning

e Sponsorship Acquisition

o Social Media Management
» Budgeting

 Workshop Development

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF ARTS IN MARKETING,
NEW YORK UNIVERSITY

ACHIEVEMENTS

o Recipient of the 'Community Leader
Award' from the National E-Sports
Council in 2022.

« Increased sponsorship revenue by
50% through innovative partnership
models.

o Successfully launched an online
platform for community feedback,
resulting in actionable insights.

Michael

ANDERSON

Visionary E-Sports Officer with a deep passion for competitive gaming and
community engagement. Recognized for innovative strategies that enhance
player experiences and drive brand loyalty. A strong advocate for diversity and
inclusion within the e-sports arena, actively promoting initiatives that celebrate
unique voices and perspectives. Extensive experience in event planning,
sponsorship acquisition, and player outreach, ensuring that all initiatives align with
the evolving demands of the gaming community.

WORK EXPERIENCE

COMMUNITY ENGAGEMENT DIRECTOR

Unity Gaming Collective

2020 - 2025

e Developed community engagement strategies that increased participation rates by
80%.

e Organized diverse events that catered to a wide range of gaming interests and
demographics.

e Collaborated with local businesses to create sponsorship opportunities, enhancing
community ties.

e Utilized social media platforms to foster dialogue and interaction among
community members.

e Implemented training workshops that empowered aspiring gamers and content
creators.

e Conducted regular surveys to assess community needs and preferences.

EVENT MANAGER
E-Sports Revolution

2015 - 2020

¢ Planned and executed annual gaming conventions, attracting over 15,000
attendees.

e Developed partnerships with technology companies to showcase innovative
gaming products.

e Managed event budgets, ensuring all activities were within financial constraints.
e Trained a volunteer team to provide exceptional customer service at events.
¢ Implemented feedback collection methods to improve future event planning.

¢ Created impactful marketing materials that increased event visibility by 60%.



