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E Commerce Insights Analyst

Dedicated E Commerce Research Analyst with a comprehensive background in retail analytics and consumer insights,
accumulating over seven years of experience in the field. Focuses on utilizing data to enhance customer experience and drive
business strategies. Possesses a strong aptitude for translating complex data into actionable insights that support marketing and
product development efforts.

WORK EXPERIENCE

E Commerce Insights Analyst | Retail Insights Group Jan 2022 - Present

o Conducted market analysis to identify consumer trends, leading to a 15% increase in product sales.
o Collaborated with product managers to align research findings with product development initiatives.
» Utilized data visualization tools to present research insights effectively to stakeholders.

» Developed and maintained dashboards tracking key performance metrics.

« Engaged in cross-departmental meetings to ensure alignment on research objectives.

» Produced comprehensive reports detailing market insights and recommendations.

Research Analyst | Consumer Analytics Corp Jul 2019 - Dec 2021

» Supported market research initiatives to identify key consumer demographics.

« Assisted in the analysis of data to inform marketing strategies and campaigns.

» Collaborated with teams to develop research methodologies that align with business needs.
* Produced weekly insights reports highlighting market trends.

» Participated in focus groups to gather qualitative data for analysis.

» Monitored competitor activities to identify market opportunities.

SKILLS

Retail Analytics Consumer Insights Data Visualization Market Analysis Reporting

Cross-Departmental Collaboration

EDUCATION

Bachelor of Arts in Economics Los Angeles
University of California

ACHIEVEMENTS

* Achieved a 20% increase in customer satisfaction through targeted research initiatives.
« Recipient of the 'Top Analyst Award' for outstanding contributions in 2020.

» Streamlined reporting processes, reducing time spent on data analysis by 15%.

LANGUAGES

English Spanish French



