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Senior Pricing Analyst

Distinguished E Commerce Pricing Analyst with extensive expertise in data-driven pricing strategies and market analysis. Proven
track record of leveraging advanced analytics to optimize pricing models and enhance revenue streams within competitive e-
commerce environments. Demonstrated ability to interpret complex datasets, identify pricing trends, and implement strategic
initiatives that drive profitability. Strong acumen in collaborating with cross-functional teams to align pricing strategies with overall
business objectives.

WORK EXPERIENCE

Senior Pricing Analyst | Global E-Commerce Solutions Jan 2022 - Present

» Conducted comprehensive market research to inform pricing strategies across diverse product lines.

« Utilized advanced statistical models to forecast pricing impacts on sales volume and profitability.

« Collaborated with marketing teams to synchronize promotional pricing with brand objectives.

« Developed and maintained pricing dashboards to monitor performance metrics and inform stakeholders.
o Executed pricing tests to evaluate customer response and optimize pricing tiers.

* Presented analytical findings to executive leadership, influencing key strategic decisions.

Pricing Analyst | Retail Innovations Inc. Jul 2019 - Dec 2021

» Analyzed competitor pricing strategies, providing actionable insights to enhance market positioning.
» Assisted in the implementation of dynamic pricing models that increased revenue by 15%.

» Generated detailed reports on pricing performance, identifying areas for improvement.

» Worked closely with the IT department to integrate new pricing software into existing systems.

» Facilitated training sessions for junior analysts on pricing strategy development.

» Supported the launch of new products by establishing initial pricing frameworks based on market analysis.

SKILLS

data analysis pricing strategy market research statistical modeling cross-functional collaboration dynamic pricing

EDUCATION

Master of Business Administration 2017
University of Commerce

ACHIEVEMENTS

» Developed a pricing strategy that led to a 20% increase in market share within one year.
* Recognized as Employee of the Month for outstanding contributions to pricing optimization.

o Successfully led a project that reduced pricing errors by 30% through enhanced data validation processes.

LANGUAGES

English Spanish French



