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Michael
ANDERSON

Dynamic E Commerce Performance Analyst with a comprehensive background in

analyzing digital marketing performance to drive revenue and enhance customer

experience. Adept in utilizing a variety of analytical tools to derive insights that

inform strategic marketing initiatives. A skilled communicator with the ability to

convey complex data findings to stakeholders at all levels.

WORK EXPERIENCE

E COMMERCE MARKETING ANALYST

NextGen Retailers

2020 - 2025

Analyzed customer purchase behavior to inform targeted marketing campaigns.

Developed data visualizations to enhance reporting clarity for stakeholders.

Optimized landing pages based on A/B testing results to improve conversion rates.

Collaborated closely with content teams to ensure alignment of messaging.

Conducted competitive analysis to identify market positioning opportunities.

Presented actionable insights during bi-weekly strategy meetings.

DIGITAL INSIGHTS ANALYST

E Commerce Insights Co.

2015 - 2020

Utilized analytics tools to monitor website performance and user engagement.

Developed customer segmentation strategies to enhance targeting efforts.

Executed social media campaigns that increased brand awareness by 50%.

Analyzed email marketing performance to refine future campaigns.

Created comprehensive reports on digital marketing effectiveness for

management.

Led training sessions on data analysis techniques for junior staff.

Digital Marketing•

Customer Behavior Analysis•

Data Visualization•

A/B Testing•

Social Media Strategy•

Reporting•

English•

Spanish•

French•

Increased conversion rates by 20%

through optimized marketing

strategies.

•

Recognized as top performer in digital

marketing for consecutive quarters.

•

Successfully launched a campaign

that expanded customer base by 30%.

•

E  COMME RC E  MARK E T I N G  ANA LY S T


