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PROFILE

Dynamic and results-oriented tourism executive with over a decade of

experience in luxury travel management. Highly adept at creating bespoke

travel experiences that cater to high-net-worth individuals. Proven expertise

in building and nurturing relationships with exclusive partners and vendors,

ensuring unparalleled service delivery. Strong background in market analysis,

identifying unique selling propositions that resonate with discerning clientele.

EXPERIENCE

LUXURY TRAVEL DIRECTOR

Elite Travel Agency

2016 - Present

Designed and executed high-end travel itineraries for VIP clients, resulting in a

30% increase in repeat business.

Negotiated exclusive partnerships with luxury hotels and private jet services.

Oversaw a team of travel consultants, mentoring them to achieve personal and

team sales goals.

Utilized CRM systems to track client preferences and enhance personalized

service delivery.

Coordinated events and experiences that exceeded client expectations,

receiving outstanding feedback.

Developed marketing strategies targeting affluent travelers, increasing brand

awareness by 20%.

TRAVEL CONSULTANT

Prestige Travel Co.

2014 - 2016

Managed a portfolio of high-profile clients, providing tailored travel solutions.

Conducted thorough market research to stay ahead of luxury travel trends.

Handled all aspects of travel arrangements, ensuring seamless experiences.

Collaborated with suppliers to secure competitive pricing and exclusive deals.

Received multiple awards for outstanding customer service and satisfaction.

Developed training materials for new consultants, enhancing team

performance.

MA

luxury travel•

client relations•

negotiation•

market analysis•

team leadership•

customer service•

English•

Spanish•

French•

Awarded 'Top Travel Consultant' for

three consecutive years.

•

Increased annual sales by 40% through

strategic marketing initiatives.

•

Recognized for outstanding client

retention rates in the luxury travel

segment.

•


