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San Francisco, CA

SKILLS

o data analysis

« event strategy

¢ stakeholder management
o team leadership

» marketing collaboration

o performance measurement

LANGUAGES
» English
e Spanish
e French

EDUCATION

MASTER OF SCIENCE IN DATA
ANALYTICS, UNIVERSITY OF CHICAGO,
2019

ACHIEVEMENTS

o Transformed event analytics
processes, resulting in a 40%
improvement in data accuracy and
reporting speed.

o Successfully increased event
attendance by 30% through targeted
marketing strategies based on data
insights.

« Recognized as "Employee of the Year"
for exemplary contributions to event
strategy and execution.

Michael

ANDERSON

Strategic and analytical Director of Event Services with a proven ability to drive
organizational success through meticulously planned and executed events.
Expertise in leveraging data analytics to inform decision-making and enhance
event outcomes, ensuring alignment with overarching business goals. Strong
background in stakeholder engagement, adept at fostering relationships that
facilitate collaboration and enhance service delivery.

WORK EXPERIENCE

DIRECTOR OF ANALYTICS AND EVENT STRATEGY

Data-Driven Events Inc.

2020 - 2025

e Developed a comprehensive analytics framework to measure event success and

attendee engagement.

e Managed a team of analysts and event planners, integrating data insights into
event strategies.

e Conducted market research to identify trends and inform event planning
processes.

e Utilized advanced software tools to streamline event registration and feedback
collection.

e Collaborated with marketing teams to create targeted campaigns based on data
analysis.

e Presented data-driven insights to stakeholders to support decision-making and
event improvements.

EVENT ANALYST
Insightful Events Group
2015 - 2020

¢ Analyzed attendee data to provide actionable insights for event planning and
execution.

e Assisted in the preparation of post-event reports that evaluated performance
metrics and attendee feedback.

e Supported the development of event marketing strategies based on demographic
analysis.

e Collaborated with event planners to incorporate data insights into event design.

e Conducted surveys and focus groups to gather attendee preferences and
expectations.

e Maintained databases to ensure accurate tracking of event performance data.



