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Senior Digital Publisher

Distinguished Digital Publisher with over a decade of experience in transforming traditional publishing paradigms into dynamic
digital landscapes. Adept at leveraging cutting-edge technologies and innovative marketing strategies to enhance content
distribution and audience engagement. Proven track record of optimizing digital platforms for maximum reach and profitability,
integrating data analytics to inform editorial decisions and drive content strategy.

WORK EXPERIENCE

Senior Digital Publisher | Innovative Media Group Jan 2022 - Present

» Directed the digital transformation strategy for a portfolio of over 50 publications.

* Implemented a comprehensive content management system, resulting in a 30% increase in operational efficiency.
» Developed and executed targeted digital marketing campaigns, boosting audience engagement by 45%.

» Collaborated with editorial teams to enhance content quality through data-driven insights.

» Monitored industry trends and competitor strategies to inform publishing decisions and innovations.

» Managed a cross-functional team of designers, editors, and marketers to deliver high-impact digital content.

Digital Content Strategist | Global Publishing Solutions Jul 2019 - Dec 2021

» Designed and implemented digital content strategies that increased web traffic by 60% year-over-year.
» Utilized SEO best practices to enhance online visibility and organic search rankings of publications.

« Conducted extensive market research to identify emerging trends and audience preferences.

» Established partnerships with social media influencers to expand brand reach and engagement.

» Led training workshops for editorial staff on digital tools and platforms.

» Analyzed performance metrics to refine content strategies and improve user experience.

SKILLS

Digital Publishing Content Strategy SEO Data Analytics Project Management Team Leadership

EDUCATION

Master of Arts in Digital Publishing Berkeley
University of California

ACHIEVEMENTS

» Awarded "Best Digital Initiative" by the National Publishers Association in 2020.
» Increased subscription revenue by 50% through innovative digital marketing techniques.

o Successfully launched a mobile app that garnered over 100,000 downloads in its first year.

LANGUAGES

English Spanish French



