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EXPERTISE SKILLS

» Fashion merchandising
» Data analytics

» Team leadership

» Customer engagement
« Strategic planning

* Market research

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

* Master of Business Administration,
Marketing, Fashion Institute of
Technology, 2012
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Sarah Johnson

Director, Innovation Labs
sarah.j@email.com

Michael Brown
VP Engineering, Solutions Inc
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MICHAEL ANDERSON

LEAD DIGITAL MERCHANDISER

Strategic and detail-oriented Digital Merchandiser with over 10 years of
experience in the fashion retail industry. Expertise in crafting compelling online
merchandising strategies that enhance brand presence and drive customer
engagement. Proven ability to analyze market trends and consumer behavior
to inform product assortment decisions. Demonstrated success in leading
cross-functional teams to execute innovative marketing campaigns that
resonate with target demographics.

PROFESSIONAL EXPERIENCE

Fashion Forward Retailers Mar 2018 - Present
Lead Digital Merchandiser

« Directed the online merchandising strategy resulting in a 35% increase in site
traffic and engagement.

o Utilized customer feedback to refine product offerings and enhance user
experience.

¢ Implemented dynamic pricing strategies that improved sales during peak
seasons.

e Managed a team of digital merchandisers to ensure cohesive brand
representation.

¢ Analyzed performance metrics and adjusted strategies to maximize ROI.

¢ Worked closely with supply chain management to ensure product availability
aligns with consumer demand.

Trendy Apparel Co. Dec 2015 - Jan 2018
Digital Merchandiser

¢ Executed merchandising strategies that resulted in a 20% increase in customer
acquisition.

¢ Collaborated with design teams to create visually appealing online product
displays.

¢ Conducted market research to identify emerging fashion trends and consumer
preferences.

¢ Optimized product categorization to enhance search functionality.
¢ Utilized analytics tools to track and report on merchandising performance.

¢ Participated in the development of seasonal marketing campaigns that drove
brand awareness.

ACHIEVEMENTS

* Increased online sales by 60% during a key promotional period through strategic
initiatives.
* Recognized as 'Top Digital Merchandiser' at the annual company awards.

» Developed a customer loyalty program that improved repeat purchase rates by
25%.



