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SKILLS

EDUCATION

MASTER OF BUSINESS ADMINISTRATION,

MARKETING CONCENTRATION, HARVARD

UNIVERSITY

LANGUAGE

ACHIEVEMENTS

Campaign Management•

Digital Advertising•

Performance Tracking•

Market Research•

Client Engagement•

Strategic Planning•

English•

Spanish•

German•

Achieved a 50% increase in online
conversions for a major client in 2023.

•

Recognized as 'Employee of the Month'

multiple times for exceptional campaign
performance.

•

Successfully launched a digital

marketing initiative that resulted in a 35%
growth in brand awareness.

•

Michael Anderson
D IG I TAL  ADVERT I S ING  MANAGER

Innovative Digital Media Planner with a proven track record in leading high-

performing media campaigns that drive brand engagement and sales.

Expertise in utilizing cutting-edge technology and analytics to inform

strategic media planning and execution. Exceptional ability to synthesize

data insights into actionable strategies that resonate with target audiences.

Strong experience in managing cross-channel campaigns, ensuring

consistency in messaging and branding.

EXPERIENCE

DIGITAL ADVERTISING MANAGER

Elite Media Partners

2016 - Present

Oversaw the development and execution of digital advertising campaigns

across multiple platforms.

Utilized advanced analytics to track and report on campaign performance

metrics.

Managed a budget of over $1 million, ensuring optimal media buying

strategies.

Collaborated with creative teams to produce innovative advertising content.

Presented campaign strategies and results to stakeholders in a clear and

concise manner.

Conducted market research to identify new opportunities for client growth.

MEDIA PLANNER

Digital Dynamics Agency

2014 - 2016

Executed media plans for various clients, focusing on maximizing reach and

engagement.

Analyzed audience data to inform campaign targeting and messaging

strategies.

Collaborated with analytics teams to evaluate campaign performance and

adjust strategies.

Maintained relationships with media vendors to negotiate competitive rates.

Participated in client meetings to discuss campaign progress and results.

Developed reports summarizing campaign performance for client

presentations.


