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SKILLS

LANGUAGES

EDUCATION

MASTER OF SCIENCE IN MARKETING,

NEW YORK UNIVERSITY

ACHIEVEMENTS

MICHAEL ANDERSON
SEN IOR  D IG ITAL  MARKET ING  ANALYST

PROFILE

Strategic and analytical Digital Marketing Specialist with extensive experience

in developing and executing data-driven marketing strategies. Noteworthy

proficiency in digital advertising, customer segmentation, and performance

optimization. Proven ability to enhance brand equity and drive sales through

innovative marketing solutions. Skilled at utilizing various digital tools and

platforms to engage target audiences effectively.

EXPERIENCE

SENIOR DIGITAL MARKETING ANALYST

Global Marketing Group

2016 - Present

Conducted in-depth market research to identify growth opportunities and

customer preferences.

Developed analytical reports to assess campaign effectiveness and ROI.

Optimized PPC campaigns, achieving a 35% reduction in cost per acquisition.

Collaborated with product teams to align marketing strategies with business

objectives.

Utilized CRM tools to enhance customer relationship management and

retention rates.

Facilitated training sessions for junior marketers on data analysis techniques.

DIGITAL MARKETING COORDINATOR

Visionary Media

2014 - 2016

Assisted in the creation and execution of digital marketing campaigns across

multiple channels.

Managed social media accounts, increasing followers by 80% over one year.

Coordinated email marketing efforts, achieving a 20% increase in click-

through rates.

Maintained and updated the company website to ensure optimal user

experience.

Participated in brainstorming sessions to develop creative marketing

concepts.

Tracked and reported on website traffic and engagement metrics regularly.

MA

Data Analysis•

Digital Strategy•

PPC•

CRM Tools•

Social Media Marketing•

Market Research•

English•

Spanish•

French•

Improved overall campaign

performance by 45% through strategic

optimizations.

•

Recognized for excellence in data-

driven decision-making within the

marketing team.

•

Contributed to a project that won the

'Best Digital Campaign' award at the

annual marketing conference.

•


