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PROFILE

Accomplished Digital Marketing Research Analyst with a robust background

in leveraging data analytics to shape marketing strategies and enhance

customer engagement. Exceptional proficiency in synthesizing market

intelligence and consumer insights to inform strategic initiatives. A history of

employing statistical analysis tools to evaluate marketing performance and

drive continuous improvement. Recognized for the ability to translate complex

data sets into actionable recommendations for stakeholders at all levels.

EXPERIENCE

DIGITAL MARKETING RESEARCH MANAGER

Tech Innovations Inc.

2016 - Present

Directed comprehensive market research initiatives to identify growth

opportunities.

Leveraged predictive analytics to forecast market trends and consumer

behavior.

Facilitated workshops to educate teams on data interpretation and strategic

applications.

Developed and maintained dashboards for real-time performance monitoring.

Collaborated with marketing teams to design data-driven campaigns.

Evaluated competitor strategies to refine marketing positioning.

MARKET RESEARCH ANALYST

Creative Marketing Solutions

2014 - 2016

Conducted qualitative and quantitative research to assess consumer

preferences.

Utilized SEO tools to analyze website performance and user engagement.

Prepared detailed reports and presentations for senior management.

Supported the development of targeted marketing strategies through data

analysis.

Engaged in competitive analysis to inform product development.

Maintained comprehensive databases for ongoing market analysis.

MA

data analytics•

market intelligence•

performance monitoring•

strategic planning•

consumer behavior•

competitive analysis•

English•

Spanish•

French•

Achieved a 40% increase in market

share through targeted initiatives.

•

Developed a predictive model that

improved marketing campaign ROI by

35%.

•

Received the Excellence in Research

Award for outstanding project

outcomes.

•


