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San Francisco, CA

SKILLS

« Content Development
» Patient Engagement
» Social Media Strategy
» Email Marketing

» Analytics

+ Compliance

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF SCIENCE IN HEALTH
COMMUNICATION, UNIVERSITY OF
NORTH CAROLINA

ACHIEVEMENTS

* Increased patient engagement on
social media by 80% through strategic
content planning.

» Recipient of the 'Outstanding
Marketing Award' for innovative
campaign strategies in 2021.

o Successfully launched a health
awareness campaign that reached
over 10,000 individuals.

Michael

ANDERSON

Creative and detail-oriented Digital Marketing Officer with a focus on the
healthcare industry, possessing over 6 years of experience in driving patient
engagement through innovative digital strategies. Demonstrated proficiency in
crafting impactful content that resonates with diverse audiences while adhering to
industry regulations. Committed to leveraging technology and data analytics to
enhance marketing effectiveness.

WORK EXPERIENCE

DIGITAL MARKETING COORDINATOR
Health Innovations Corp

2020 - 2025

e Developed and implemented digital marketing strategies that increased patient
inquiries by 50%.

e Created educational content for social media platforms, enhancing community
engagement.

e Collaborated with healthcare providers to align messaging with patient needs.
e Managed email marketing campaigns, achieving a 30% increase in open rates.
e Utilized analytics tools to measure campaign success and inform future strategies.

e Participated in community outreach programs to promote health initiatives.

MARKETING ASSOCIATE

Wellness Group

2015 - 2020

¢ Assisted in the development of marketing materials for new healthcare services.

e Conducted market research to identify target demographics and tailor marketing
efforts.

e Supported the execution of social media campaigns, increasing brand visibility by
40%.

e Coordinated events to promote health awareness and patient education.
e Engaged with patients through surveys to gather feedback on services.

e Maintained compliance with healthcare regulations in all marketing activities.



