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PROFILE

Innovative Digital Marketing Officer with a robust background in e-commerce

and consumer behavior analysis. Over 8 years of experience in crafting

compelling marketing strategies that resonate with target audiences.

Proficient in utilizing digital tools and platforms to enhance brand visibility and

drive sales growth. Demonstrated ability to lead cross-functional teams in the

execution of integrated marketing campaigns.

EXPERIENCE

DIGITAL MARKETING STRATEGIST

E-commerce Innovations

2016 - Present

Designed and implemented e-commerce marketing strategies, resulting in a

45% increase in online sales.

Conducted market research to identify consumer preferences, guiding product

development initiatives.

Managed digital advertising budgets, optimizing ROI through effective

allocation of resources.

Developed engaging content for various platforms, enhancing user experience

and brand loyalty.

Utilized analytics tools to measure campaign effectiveness, adjusting

strategies accordingly.

Collaborated with sales teams to align marketing efforts with business

objectives.

SOCIAL MEDIA MARKETING COORDINATOR

Lifestyle Brands Inc.

2014 - 2016

Executed social media campaigns that increased follower engagement by

70%.

Created and managed content calendars to ensure timely and relevant

postings.

Analyzed social media metrics to inform content strategy and improve

performance.

Developed partnerships with influencers to expand brand reach.

Conducted competitor analysis to identify opportunities for differentiation.

Trained junior staff on best practices in social media marketing.

MA

E-commerce Strategy•

Market Research•

Content Creation•

Digital Advertising•

Social Media Analytics•

Team Leadership•

English•

Spanish•

French•

Launched a successful rebranding

campaign that increased market share

by 25%.

•

Achieved a 50% growth in email open

rates through targeted segmentation.

•

Recognized as 'Employee of the Year'

for outstanding performance in 2021.

•


