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(555) 234-5678
michael.anderson@email.com
San Francisco, CA

www.michaelanderson.com
SKILLS
digital fundraising

community engagement

campaign analysis

email marketing

social media management

stakeholder collaboration

EDUCATION

BACHELOR OF SCIENCE IN MARKETING,
UNIVERSITY OF NORTH CAROLINA

LANGUAGE

English

Spanish

German

ACHIEVEMENTS

Increased donor retention rates by 20%

through targeted engagement strategies.

Recognized for excellence in digital
marketing by the Non-Profit Marketing
Association.

Successfully organized a digital

campaign that raised awareness for local

initiatives.

Michael Anderson

DIGITAL MARKETING MANAGER

Proficient Digital Marketing Analyst with extensive experience in the non-
profit sector, specializing in community engagement and digital fundraising
strategies. Over seven years of experience in utilizing digital marketing tools
to enhance outreach and increase donor contributions. Proven success in
developing campaigns that resonate with target audiences and drive
engagement. Strong analytical skills enable the assessment of campaign
effectiveness and the adaptation of strategies to meet evolving needs.

EXPERIENCE

DIGITAL MARKETING MANAGER

Community Connect
2016 - Present

¢ Designed and implemented digital fundraising campaigns that raised over $1
million.

e Utilized social media platforms to promote community events and drive
participation.

e Managed email marketing campaigns with a focus on donor engagement.

e Conducted surveys to gather community feedback and inform marketing
strategies.

e Analyzed campaign data to assess effectiveness and optimize future
initiatives.

e Collaborated with community leaders to enhance outreach efforts.

MARKETING ANALYST

Global Charity Network

2014 - 2016

e Supported the development of marketing materials for fundraising events.
e Analyzed donor data to identify trends and improve engagement strategies.

e Coordinated social media campaigns that increased event attendance by
35%.

e Worked with cross-functional teams to align marketing efforts with
organizational goals.

e Facilitated training on digital tools for staff to enhance engagement.

e Developed reports on campaign performance for stakeholders.



