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Marketing Analytics Manager

Accomplished digital growth consultant with a focus on analytics-driven marketing strategies and performance optimization.

Distinguished by a robust analytical skill set that enables the translation of complex data into actionable insights. Proven

experience in developing and executing marketing strategies that enhance customer acquisition and retention. Strong proficiency

in utilizing advanced analytics tools to monitor and evaluate campaign performance.

WORK EXPERIENCE

Marketing Analytics Manager | Data-Driven Marketing Co.

» Developed analytics frameworks that improved campaign performance by 30%.
» Utilized advanced data visualization tools to present insights to stakeholders.

» Collaborated with marketing teams to optimize strategies based on data findings.
« Conducted training sessions on data analysis best practices.

» Analyzed customer behavior to inform targeted marketing efforts.

* Managed a team of analysts to drive data-driven decision making.

Digital Marketing Analyst | Insight Marketing Group

o Conducted market research to identify trends and inform marketing strategies.
« Utilized Google Analytics to track website performance and user engagement.
o Created detailed reports on campaign effectiveness and ROI.

» Collaborated with creative teams to develop compelling marketing content.

* Implemented A/B testing to optimize digital advertising efforts.

* Presented analytical findings to senior management to support strategic planning.

SKILLS

Jan 2022 - Present

Jul 2019 - Dec 2021

Marketing Analytics Data Visualization Performance Optimization Campaign Management

Market Research

EDUCATION

Team Leadership

Master of Science in Marketing Analytics - Northwestern University
University

ACHIEVEMENTS

2015 -2019

» Achieved a 45% increase in customer retention through data-driven strategies.
« Recognized for excellence in analytics at the Annual Marketing Conference 2023.

o Successfully reduced marketing costs by 20% through optimized campaign strategies.

LANGUAGES

English Spanish French



