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San Francisco, CA

SKILLS

o E-commerce design
* UX design

o analytics

* A/B testing

» wireframing

» digital marketing

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF SCIENCE IN DIGITAL
MEDIA, UNIVERSITY OF TECHNOLOGY,
2015

ACHIEVEMENTS

» Achieved a 50% increase in sales for a
major e-commerce client through
redesigned interfaces.

» Recognized as 'Top Performer' for
outstanding contributions to design
projects in 2022.

o Successfully launched three major e-
commerce sites within budget and on
time.

Michael

ANDERSON

Strategic Digital Designer with a specialization in e-commerce and digital
marketing, possessing over seven years of experience in the industry. Expertise
in designing compelling user interfaces and optimizing user journeys to maximize
conversion rates. Strong analytical skills paired with a creative mindset enable the
development of data-driven design solutions tailored to client objectives.

WORK EXPERIENCE

DIGITAL MARKETING DESIGNER

E-Commerce Solutions Co.

2020 - 2025

e Designed and implemented user-friendly interfaces for e-commerce platforms.

e Conducted usability tests that improved the checkout process, reducing cart
abandonment by 20%.

e Collaborated with SEO specialists to enhance website visibility through design.
e Created promotional banners that increased click-through rates by 30%.
o Utilized analytics tools to track user behavior and inform design decisions.

e Developed email marketing templates that improved open rates significantly.

USER EXPERIENCE DESIGNER

Tech Innovations Ltd.

2015 - 2020

¢ Designed intuitive user interfaces for web applications that enhanced user
satisfaction.

e Collaborated with product managers to define user requirements and design
specifications.

e Conducted A/B testing to optimize user flows and design elements.
e Utilized wireframing tools to create functional prototypes for client presentations.
e Developed style guides to maintain brand consistency across products.

e Presented design concepts to stakeholders, incorporating feedback into iterations.



