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PROFILE

Innovative Digital Campaign Manager with a decade of experience in

developing and executing high-impact digital marketing initiatives. Expertise

in harnessing the power of analytics to drive insights and optimize campaign

performance. Demonstrates a strong ability to lead cross-functional teams

and manage multiple projects concurrently in fast-paced environments.

Proficient in utilizing a variety of digital tools and platforms to enhance

audience engagement and achieve measurable outcomes.

EXPERIENCE

DIGITAL MARKETING MANAGER

Creative Media Agency

2016 - Present

Designed and implemented integrated marketing campaigns that boosted

online sales by 45%.

Leveraged advanced analytics tools to monitor and report on campaign

performance metrics.

Collaborated with external vendors to enhance digital media procurement

processes.

Executed content marketing strategies that improved organic search rankings

significantly.

Managed budgets exceeding $1 million for various digital initiatives.

Trained and developed a team of digital marketers, fostering a culture of

innovation.

DIGITAL CAMPAIGN COORDINATOR

Market Leaders Ltd.

2014 - 2016

Assisted in the development of digital campaigns that grew engagement rates

across social media platforms.

Conducted market research to identify emerging trends and consumer

preferences.

Produced content for email newsletters that achieved a 15% click-through

rate.

Collaborated with design teams to create visually appealing marketing

materials.

Monitored competitor activity and reported on market positioning.

Supported the execution of webinars and online events that expanded brand

reach.

MA

Campaign Strategy•

Data Analysis•

Content Creation•

Project Management•

Budget Management•

Team Development•

English•

Spanish•

French•

Increased social media engagement by

75% through targeted campaigns.

•

Received 'Best Digital Campaign' award

for a high-profile product launch.

•

Contributed to a 50% increase in lead

generation during a fiscal year.

•


