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Senior Digital Brand Manager
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SUMMARY

Visionary Digital Brand Manager with over a decade of experience in orchestrating innovative marketing strategies that
enhance brand equity and drive revenue growth. Demonstrated expertise in leveraging data analytics to inform decision-
making and optimize digital campaigns across diverse platforms. Proven track record in managing cross-functional teams to
achieve ambitious objectives while fostering a culture of creativity and excellence.

WORK EXPERIENCE

Senior Digital Brand Manager Global Tech Innovations Jan 2023 - Present

¢ Directed multi-channel marketing campaigns that increased brand visibility by 40%.

o Utilized advanced analytics tools to track campaign performance and ROI.

e Collaborated with product development teams to align brand messaging with new offerings.
e Managed a budget exceeding $2 million effectively to optimize marketing spend.

* Executed comprehensive market research to inform strategic initiatives.

* Mentored junior marketing staff, fostering a collaborative team environment.

Digital Marketing Strategist Creative Solutions Agency Jan 2020 - Dec 2022

+ Developed and implemented a digital marketing strategy that resulted in a 50% increase in lead generation.
e QOversaw social media campaigns that enhanced customer engagement by 60%.

e Created content that improved SEO rankings and website traffic by 30%.

¢ Analyzed consumer behavior to tailor marketing efforts effectively.

¢ Coordinated with external agencies to execute branding initiatives.

¢ Presented insights and strategies to executive leadership for informed decision-making.

EDUCATION

Master of Business Administration, Marketing - Harvard Business School Sep 2019 - Oct 2020

ADDITIONAL INFORMATION

Technical Skills: digital marketing, brand strategy, data analytics, team leadership, project management, SEO

Awards/Activities: Received 'Marketing Excellence Award' for outstanding campaign performance in 2020.

Awards/Activities: Achieved a 25% increase in customer retention rates through innovative loyalty programs.

Awards/Activities: Successfully launched three major product lines, exceeding sales targets by 15%.

Languages: English, Spanish, French



