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www.michaelanderson.com

SKILLS

performance marketing
data analysis
multi-channel campaigns
team leadership

budget management

strategic planning

EDUCATION

BACHELOR OF SCIENCE IN MARKETING -
UNIVERSITY OF MICHIGAN

LANGUAGE

English
Spanish

German

ACHIEVEMENTS

Increased overall marketing ROl by 60%
through innovative campaign strategies.

Recognized for excellence in digital
marketing at the International Marketing
Awards.

Successfully reduced cost-per-
acquisition by 30% through optimized
advertising efforts.

Michael Anderson

PERFORMANCE MARKETING DIRECTOR

Innovative Digital Advertising Executive with a strong foundation in analytics
and performance marketing. Expert in using data-driven strategies to craft
advertising campaigns that maximize ROl and drive brand growth. Skilled in
managing complex digital ecosystems and optimizing cross-channel
marketing efforts. Recognized for a keen ability to interpret data insights and
translate them into actionable marketing strategies.

EXPERIENCE

PERFORMANCE MARKETING DIRECTOR
Maximize Digital
2016 - Present

¢ Directed performance marketing initiatives that drove a 50% increase in ROI.

e Utilized advanced analytics tools to track campaign success and optimize
strategies.

¢ Designed and implemented multi-channel marketing campaigns across
display, social, and search.

e Collaborated with data scientists to refine targeting algorithms for improved
engagement.

e Managed a $3 million budget to maximize advertising reach and
effectiveness.

e Presented campaign insights to C-suite executives, driving strategic
decisions.

DIGITAL CAMPAIGN MANAGER
AdTech Innovations

2014 - 2016

¢ Implemented data-driven strategies to enhance campaign performance
metrics.

e Monitored and reported on KPIs to inform ongoing campaign adjustments.
e Engaged in audience segmentation to improve targeting accuracy.

e Supported the creative team in developing compelling advertisements and
landing pages.

e Conducted market research to identify emerging opportunities and threats.

e Contributed to a 20% increase in overall campaign effectiveness.



