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EXPERTISE SKILLS

¢ e-commerce
« digital strategy

» customer acquisition
 analytics

» team leadership

* marketing automation

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

» Bachelor of Science in Business
Administration - University of
Southern California

REFERENCES

John Smith
Senior Manager, Tech Corp
john.smith@email.com

Sarah Johnson

Director, Innovation Labs
sarah.j@email.com

Michael Brown
VP Engineering, Solutions Inc
mbrown@email.com

MICHAEL ANDERSON

E-COMMERCE MARKETING MANAGER

Accomplished Digital Advertising Executive with a robust background in e-
commerce and online brand management. Expert in creating and executing
digital advertising strategies that drive customer acquisition and enhance
brand loyalty. Proficient in utilizing advanced metrics and analytics to assess
the effectiveness of campaigns and inform strategic decision-making.
Demonstrates an exceptional ability to lead cross-functional teams and
collaborate with creative professionals to deliver innovative advertising
solutions.

PROFESSIONAL EXPERIENCE

E-Shop Inc. Mar 2018 - Present

E-commerce Marketing Manager

¢ Directed digital marketing efforts across multiple e-commerce platforms.

¢ Implemented targeted email marketing campaigns that increased open rates by
50%.

o Utilized A/B testing to refine product landing pages and boost conversion rates.

e Analyzed customer data to identify purchasing trends and inform inventory
decisions.

¢ Collaborated with the IT department to enhance website functionality and user
experience.

» Managed a digital advertising budget of $1.5 million.

Market Innovators Dec 2015 - Jan 2018

Digital Marketing Analyst
¢ Conducted extensive market research to inform advertising strategies.
¢ Monitored campaign performance metrics and provided actionable insights.

e Assisted in optimizing PPC campaigns, resulting in a 25% decrease in cost-
per-click.

e Engaged in content creation for blogs and social media platforms.
e Supported the planning and execution of promotional events.

o Generated monthly reports detailing campaign effectiveness and
recommendations.

ACHIEVEMENTS

* Increased online sales by 70% through innovative digital marketing strategies.
* Received the 'Top Performer' award for exceptional campaign results.

» Successfully launched a new product line that exceeded sales forecasts by 30%.



