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PROFILE

Dynamic Digital Advertising Executive with an extensive background in brand

strategy and customer engagement. Demonstrated proficiency in developing

innovative online marketing campaigns that resonate with target audiences

and enhance user experience. Extensive experience in leveraging social

media platforms to drive brand awareness and customer loyalty. Adept at

utilizing advanced analytics tools to measure campaign effectiveness and

adjust strategies accordingly.

EXPERIENCE

DIGITAL MARKETING DIRECTOR

Creative Ad Agency

2016 - Present

Led a team of 15 in developing integrated marketing campaigns across digital

channels.

Utilized HubSpot and Marketo for lead generation and nurturing strategies.

Implemented a customer feedback loop to improve service offerings and

customer satisfaction.

Increased social media engagement by 60% through targeted content

strategies.

Managed annual budgets exceeding $3 million to maximize advertising

impact.

Established KPIs to measure campaign success and team performance.

DIGITAL ADVERTISING COORDINATOR

NextGen Marketing

2014 - 2016

Assisted in the development and execution of digital marketing campaigns.

Monitored and reported on campaign performance using Google Ads and

Analytics.

Coordinated social media advertising efforts across platforms like Facebook

and Instagram.

Engaged in competitive analysis to refine advertising strategies.

Supported the creation of engaging content for digital platforms.

Contributed to a 20% increase in overall campaign effectiveness.

MA

brand strategy•

customer engagement•

analytics•

social media marketing•

team management•

campaign execution•

English•

Spanish•

French•

Achieved a 40% increase in customer

retention through targeted advertising

strategies.

•

Recognized as 'Employee of the Year'

for outstanding campaign performance.

•

Successfully managed a rebranding

project that resulted in a 35% increase

in brand recognition.

•


