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SUMMARY

Strategic Destination Marketing Executive with over a decade of experience in elevating brand visibility and driving tourism

growth through innovative marketing strategies. Expertise in leveraging data analytics and market research to inform

decision-making and optimize promotional campaigns. Proven track record of collaborating with stakeholders across

various sectors to enhance the visitor experience and foster community engagement.

WORK EXPERIENCE

Senior Destination Marketing Manager Global Travel Marketing Group Jan 2023 - Present

Developed and executed comprehensive marketing strategies, increasing destination visits by 25% within two years.

Leveraged data analytics to identify target demographics, resulting in a 30% increase in campaign engagement.

Managed a cross-functional team to launch a multi-platform promotional campaign, enhancing brand recognition.

Established partnerships with local businesses and attractions to create cohesive marketing initiatives.

Conducted market research to inform strategic decisions, leading to improved visitor satisfaction ratings.

Oversaw the marketing budget, ensuring optimal allocation of resources and maximizing ROI.

Destination Marketing Coordinator City Tourism Bureau Jan 2020 - Dec 2022

Assisted in the development of marketing materials, contributing to a 15% increase in inquiries.

Coordinated events and promotional activities, driving local engagement and tourism.

Maintained the organization's social media presence, enhancing follower growth by 40%.

Analyzed marketing campaign performance metrics to recommend improvements.

Collaborated with local stakeholders to promote seasonal events, increasing participation by 20%.

Supported the implementation of sustainable tourism practices within marketing initiatives.

EDUCATION

Bachelor of Arts in Marketing, University of Tourism Management Sep 2019 - Oct 2020

ADDITIONAL INFORMATION

Technical Skills: Strategic Planning, Digital Marketing, Data Analysis, Stakeholder Engagement, Project Management,

Budget Management

Awards/Activities: Recipient of the Tourism Excellence Award for innovative marketing initiatives.

Awards/Activities: Successfully launched a digital campaign that increased website traffic by 50%.

Awards/Activities: Recognized for outstanding leadership in team project execution and community collaboration.

Languages: English, Spanish, French


