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San Francisco, CA

SKILLS

» Cosmetic Dentistry

» Patient Consultation
+ Treatment Planning
o Dental Software

e Team Coordination

» Marketing Strategies

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF ARTS IN DENTAL
SCIENCE, UNIVERSITY OF COSMETIC
DENTISTRY, 2014

ACHIEVEMENTS

* Received 'Top Treatment Planner'
award from the American Academy of
Cosmetic Dentistry in 2020.

» Increased patient satisfaction ratings
to 95% through personalized care.

o Developed a referral program that
boosted patient referrals by 40%.

Michael

ANDERSON

An experienced Dental Treatment Planner with a focus on cosmetic dentistry, |
have spent the last seven years working in practices dedicated to enhancing
smiles. My expertise lies in collaborating with patients to create effective
treatment plans that align with their aesthetic goals. | believe that a beautiful smile
can significantly enhance a person's confidence, and | strive to provide detailed
consultations that help patients understand their options.

WORK EXPERIENCE

COSMETIC DENTAL TREATMENT PLANNER

Glamour Smiles Dentistry

2020 - 2025

e Consulted with patients to develop personalized cosmetic treatment plans.

e Coordinated with dentists to ensure seamless execution of procedures.

e Utilized 3D imaging technology to help patients visualize outcomes.

e Educated patients on post-treatment care and maintenance for optimal results.

e Tracked patient outcomes to refine treatment strategies and improve satisfaction.

¢ Increased case acceptance rates by 30% through effective consultation
techniques.

DENTAL TREATMENT COORDINATOR

Bright Smile Dental

2015 - 2020

e Managed treatment coordination for cosmetic and restorative procedures.
e Scheduled consultations and follow-ups to ensure patient compliance.

e Maintained accurate patient records and treatment histories.

¢ Implemented marketing strategies that enhanced patient engagement.

¢ Facilitated communication between patients and dental team members.

e Achieved a 25% increase in new patient inquiries through targeted campaigns.



