MICHAEL
ANDERSON

Youth Outreach Coordinator

. CONTACT Dynamic and passionate Dental Outreach Specialist with a focus on youth engagement

and preventive care. With over 3 years of experience in community health, | have
R, (555) 234-5678 successfully developed programs aimed at educating children and families about the
importance of oral hygiene. My approach involves interactive workshops and hands-on

Y i i o egs o .
&4 michael.anderson@email.com activities that resonate with younger audiences.

Q@ San Francisco, CA

@ WORK EXPERIENCE

Youth Outreach Coordinator 2020-2023

Bright Smiles Program

© EDUCATION

Bachelor of Science in
Community Health

School of Public Health  Developed interactive workshops focusing on oral hygiene for children aged 5-12.
AU » Collaborated with local schools to integrate dental health education into their
curriculum.
% SKILLS o Organized community events that reached over 1,000 families annually.

o Created engaging educational materials for teachers and parents.

« Youth Engagement

« Utilized social media to promote events and increase participation by 50%.
Community Outreach

» Assessed program effectiveness through participant feedback and surveys.
Health Education

Workshop Facilitation Dental Health Educator 2019-2020
Program Development Community Health Network

Social Media Marketing

Facilitated dental health presentations for youth and their families.

Worked with community leaders to promote preventive dental care initiatives.
%» LANGUAGES

Designed and distributed educational pamphlets about oral health best practices.

« English Engaged with participants in hands-on activities to reinforce learning.

« Spanish « Tracked attendance and engagement metrics to improve future programming.

o Coordinated with local dentists to provide referral information for families.

% ACHIEVEMENTS

e French

* Increased youth program participation by 40% through targeted outreach.
o Received the Community Engagement Award in 2021 for innovative programming.

o Developed a successful online campaign that reached over 20,000 views.




