MA

Phone: (555) 234-5678

Email: michael.anderson@email.com
Address: San Francisco, CA

Website: www.michaelanderson.com

EXPERTISE SKILLS

* Healthcare Marketing
* Public Relations

+ Content Creation

» Event Coordination

» Social Media Strategy

* Community Engagement

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

» Bachelor of Arts in
Communications, University of
Media Studies, 2014

REFERENCES

John Smith
Senior Manager, Tech Corp
john.smith@email.com

Sarah Johnson

Director, Innovation Labs
sarah.j@email.com

Michael Brown
VP Engineering, Solutions Inc
mbrown@email.com

MICHAEL ANDERSON

MARKETING COORDINATOR

Results-driven Dental Outreach Specialist with a robust background in
healthcare marketing and public relations. With over 6 years of experience in
promoting dental health initiatives, | excel in creating engaging content and
fostering partnerships that enhance community health awareness. My
expertise lies in developing strategic marketing campaigns that leverage both
traditional and digital media to reach diverse populations.

PROFESSIONAL EXPERIENCE

Oral Health Alliance Mar 2018 - Present
Marketing Coordinator

¢ Designed and launched marketing campaigns that increased program
participation by 40%.

o Collaborated with dental professionals to create informative content for
community newsletters.

¢ Organized health fairs that provided free dental screenings to hundreds of
families.

¢ Developed social media strategies that improved audience engagement by
60%.

e Coordinated outreach efforts with local media to highlight community dental
programs.

e Managed feedback surveys to continuously improve outreach materials.

Healthy Teeth Foundation Dec 2015 - Jan 2018
Community Outreach Assistant

¢ Assisted in organizing dental health workshops for schools and community
centers.
¢ Created promotional materials that increased event attendance by 35%.

e Engaged with community members to provide information on dental care
resources.

e Supported the development of a mobile app for dental care reminders and tips.
¢ Tracked outreach efforts and reported on program success to stakeholders.

o Facilitated partnerships with local businesses to sponsor educational events.

ACHIEVEMENTS

* Increased community engagement through targeted campaigns, resulting in a 20%
rise in service utilization.

» Recognized as Employee of the Year in 2019 for outstanding performance in
outreach efforts.

» Developed a viral campaign that reached over 100,000 individuals in six months.



