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DIPLOMA IN HOSPITALITY

MANAGEMENT, CULINARY INSTITUTE,

2016

ACHIEVEMENTS

Michael
ANDERSON

Results-oriented customer service associate with extensive experience in the

hospitality industry, specializing in guest relations and service excellence. Proven

ability to manage high-stress situations with grace and professionalism, ensuring

guest satisfaction and loyalty. Expertise in coordinating with various departments

to deliver seamless service experiences. Recognized for exceptional

organizational skills and the ability to multitask effectively in fast-paced

environments.

WORK EXPERIENCE

CUSTOMER SERVICE ASSOCIATE

Luxury Hotels Group

2020 - 2025

Welcomed guests upon arrival, ensuring a pleasant first impression.

Managed room bookings and special requests using hotel management software.

Coordinated with housekeeping and maintenance to resolve guest issues.

Provided recommendations for local attractions and dining options.

Handled guest complaints with professionalism, ensuring resolution.

Achieved a 98% guest satisfaction score during peak seasons.

GUEST RELATIONS COORDINATOR

Premier Resorts

2015 - 2020

Oversaw the guest experience from check-in to check-out, ensuring excellence.

Implemented guest feedback initiatives to enhance service offerings.

Trained staff on customer service protocols and best practices.

Collaborated with marketing teams to promote special packages.

Managed VIP guest services, ensuring personalized attention.

Recognized for increasing repeat guest bookings by 30% over one year.

guest relations•

hospitality management•

conflict resolution•

hotel software•

customer engagement•

training•

English•

Spanish•

French•

Reduced complaint resolution time by

25% through process improvements.

•

Received the Excellence in Hospitality

Award for outstanding service.

•

Contributed to a significant increase in

positive online reviews.

•
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