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SKILLS

EDUCATION

BACHELOR OF SCIENCE IN BUSINESS

ADMINISTRATION, NEW YORK

UNIVERSITY, 2015

LANGUAGE

ACHIEVEMENTS

Google Analytics•

A/B Testing•

Data Analysis•

E-Commerce Strategy•

Customer Feedback•

Digital Marketing•

English•

Spanish•

German•

Increased customer retention rates by
30% through targeted marketing

strategies.

•

Recognized for developing an innovative
customer feedback process that

improved response rates by 50%.

•

Awarded 'Employee of the Year' for
outstanding contributions to e-

commerce projects.

•

Michael Anderson
CUSTOMER  I NS IGHTS  ANALYST

Creative and analytical Customer Insights Analyst with a background in e-

commerce and digital marketing. Over 5 years of experience in analyzing

online consumer behavior to inform marketing strategies and enhance user

experiences. Proficient in using data analytics tools to derive insights from

customer interactions, leading to increased conversion rates and customer

satisfaction.

EXPERIENCE

CUSTOMER INSIGHTS ANALYST

E-Commerce Solutions Inc.

2016 - Present

Analyzed web traffic data using Google Analytics to identify trends and

enhance user experience.

Collaborated with marketing teams to design targeted campaigns that

increased sales by 15%.

Utilized A/B testing to optimize website performance, improving conversion

rates by 20%.

Developed customer personas based on data analysis, informing product

recommendations.

Presented analytical findings to stakeholders, driving data-informed

marketing strategies.

Engaged with customers for feedback via online surveys, integrating insights

into business improvements.

DIGITAL MARKETING ANALYST

Online Retailers Inc.

2014 - 2016

Conducted market research to understand consumer needs, informing

product offerings.

Analyzed customer feedback to improve service delivery and enhance

satisfaction.

Utilized social media analytics to track engagement and inform marketing

decisions.

Collaborated with design teams to create user-friendly online experiences.

Managed email marketing campaigns, achieving a 25% increase in open

rates.

Presented quarterly reports on consumer trends and behaviors to

management.


